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have attempted to identify those excerpts by italicizing them in the text.   

 

 

 



 

2 
 

For Q3F26 (ended May 31, 2026) Blue Ant reported revenues of $125.6 million and pretax net loss of $26 

million. Those numbers compared to our estimates of $122.6 million, and pretax net income of $3.9 million.  

The major line item impacting the quarterly results was a $33.1 million asset impairment. Absent the 

impairment, they would have realized pretax net income of $7.1 million, which would have resulted in 

considerably better numbers than our estimates on both the top and bottom lines.  As a result, we think the 

quarter was constructive towards our notion that the shares are undervalued.  That said, here are a few 

observations inside the numbers as well as around a few other bigger picture items.  

The impairments were related to their Canadian Media group and associated “broadcast licenses, 

trademarks, acquired program rights and owned content”. In our view, the impairments are related to a 

couple of overriding themes here.  First, some level of impairment is emblematic of the breadth and 

integration of their collective acquisition approach.  That may be particularly true in the media space where 

not all content is king, or more specifically, a small percentage of the content library typically generates a 

disproportionately large share of revenue and profits. Second, the industry, and by extension Blue Ant, have 

been experiencing some challenges around “CPM” or cost per thousand, which is a metric that assess the 

price advertisers are paying across different media.  In short, ad supported media has been experiencing 

compression in advertising revenue, ostensibly because of the large supply of media available to advertise 

across. This is an issue we have raised in past research:        

As we attempted to reflect above, some portion of the Company’s business is driven by advertising 

revenue either directly on their own platforms, or through ad sharing arrangements on the platforms 

of others.  Recognize, CPM rates (advertising rates set according to per 1,000 customers watching) 

have been under pressure for some time now.  We think that is likely the result of more inventory, 

especially in the FAST space, where we have seen the number of channels grow exponentially. 

Clearly, more available inventory means more (and cheaper) choices for advertisers. Moreover, as 

we understand it, CPM rates have likely not bottomed out just yet, which could continue to 

negatively impact that portion of Blue Ant’s business. 

Frankly, we think this issue is a notable headwind for Blue Ant’s current share price, and while we recognize 

the risk, we continue to view that risk as overstated in terms of our assessments of the Company’s intrinsic 

value. We submit, impairments like that recognized in 3QF26, challenge that perspective, but we are 

maintaining that view.  

As a bit of an extension to the impairment discussion, recall the Company reports revenue in 3 segments:  

 

• Production and Distribution  

• Canadian Media 

• Global Channels & Streaming 

 

As we noted, we recognized some of the struggles likely facing the “Canadian Media” segment but to edify, 

the Company reported revenue of $3 million more than our estimate, and in terms of segments, our estimates 

for Production and Distribution were a little higher than realized, as were our estimates for Global Chanels 

and Streaming. As a result, Canadian Media performed considerably better than we estimated.  

 

Again, setting aside the impairment, Blue Ant performed better than we anticipated and we think that 

continues to support our thesis despite continued CPM headwinds. We would also reiterate that the business 

has historically reflected considerable seasonality which supports the current 4QF26 (ended 08/31/26) 

quarter, so we anticipate a favorable YoY and sequential comp.  We reiterate our allocation of 4, (which 

we will likely raise if the stock trades down much more) and our 12-24 month price target of $13.50 
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Projected Operating Model 
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General Disclaimer:  

Trickle Research LLC produces and publishes independent research, due diligence and analysis for the benefit of it investor base. 

Our publications are for information purposes only. Readers should review all available information on any company mentioned in 

our reports or updates, including, but not limited to, the company’s annual report, quarterly report, press releases, as well as other 

regulatory filings. Trickle Research is not registered as a securities broker-dealer or an investment advisor either with the U.S. 

Securities and Exchange Commission or with any state securities regulatory authority. Readers should consult with their own 

independent tax, business and financial advisors with respect to any reported company. Trickle Research and/or its officers, investors 

and employees, and/or members of their families may have long/short positions in the securities mentioned in our research and 

analysis and may make purchases and/or sales for their own account of those securities.  David Lavigne does not hold a position in 

Blue Ant Media Corp.  

Trickle Research holds two microcap conferences each year. Trickle Research encourages its coverage companies to present at those 

conferences and Trickle charges them a fee to do so. Companies are under no obligation to present at these conferences.  Blue Ant 

Media has paid fees to present at Trickle co-sponsored conferences, and we will encourage them to do so in the future.  

Reproduction of any portion of Trickle Research’s reports, updates or other publications without written permission of 

Trickle Research is prohibited.   

All rights reserved.   

Portions of this publication excerpted from company filings or other sources are noted in italics and referenced throughout the report. 

 

Rating System Overview: 

 

There are no letters in the rating system (Buy, Sell Hold), only numbers. The numbers range from 1 to 10, with 1 representing 1 

“investment unit” (for my performance purposes, 1 "investment unit" equals $250) and 10 representing 10 investment units or $2,500.  

Obviously, a rating of 10 would suggest that I favor the stock (at respective/current levels) more than a stock with a rating of 1.  As 

a guideline, here is a suggestion on how to use the allocation system. 

Our belief at Trickle is that the best way to participate in the micro-cap/small cap space is by employing a diversified strategy.  In 

simple terms, that means you are generally best off owning a number of issues rather than just two or three.  To that point, our goal 

is to have at least 20 companies under coverage at any point in time, so let’s use that as a guideline.  Hypothetically, if you think you 

would like to commit $25,000 to buying micro-cap stocks, that would assume an investment of $1000 per stock (using the 

diversification approach we just mentioned, and the 20-stock coverage list we suggested and leaving some room to add to positions 

around allocation upgrades. We generally start initial coverage stocks with an allocation of 4.  Thus, at $1000 invested per stock and 

a typical starting allocation of 4, your “investment unit” would be the same $250 we used in the example above.   Thus, if we initiate 

a stock at a 4, you might consider putting $1000 into the position ($250 * 4).  If we later raise the allocation to 6, you might consider 

adding two additional units or $500 to the position.  If we then reduce the allocation from 6 to 4 you might consider selling whatever 

number of shares you purchased with 2 of the original 4 investment units.   Again, this is just a suggestion as to how you might be 

able to use the allocation system to manage your portfolio.  

For those attached to more traditional rating systems (Buy, Sell, Hold) we would submit the following guidelines. 

A Trickle rating of 1 thru 3 would best correspond to a "Hold" although we would caution that a rating in that range should 

not assume that the stock is necessarily riskier than a stock with a higher rating.  It may carry a lower rating because the 

stock is trading closer to a price target we are unwilling to raise at that point.  This by the way applies to all of our ratings.  

A Trickle rating of 4 thru 6 might best (although not perfectly) correspond to a standard "Buy" rating.  

A Trickle rating of 7 thru 10 would best correspond to a “Strong Buy" however, ratings at the higher end of that range would 

indicate something that we deem as quite extraordinary..... an "Extreme Buy" if you will.  You will not see a lot of these. 


